Press Release Scenario:

As one of the Directors of Communications at BP, record yourself making a press release to be
included on a news organization’s Facebook page. It might also make its way to YouTube. There
is no interviewer, just you explaining the company’s efforts more than five years later. Be sure to
create and follow a strategic communication plan. Your statements will be recorded at your own
“studio,” and sent to the “news outlet” for public presentation.



