AB102

	Unit 4 Assignment Grading Rubric
	Percent Possible
	Points Possible
	Points Earned

	Criteria:
	100%
	100
	

	Specific Paper Objectives: Addresses the Assignment Checklist (80%) and demonstrates analysis and critical thinking in his/her responses to the following:
	
80%
	
	

	· Discusses consumer demographics and lifestyles and how these are tied to consumer behavior. Describes what a business must keep in mind to better serve their customers.
	
	15
	

	· [bookmark: _GoBack]Discusses how the economic environment might affect his/her chosen retailer’s media decisions?
	
	15
	

	· Describes social media trends that might impact the retailer you chose.
	
	15
	

	· Describes any of the sales promotion tools the retailer uses from the list in the textbook (Figure 19-9) that he/she used in reviewing the chosen retailer’s website. 
	
	10
	

	· Explains how the Internet presented an opportunity or threat to his/her chosen retailer.
	
	10
	

	· Discusses how his/her chosen retailer uses advertising media and provides three examples.

	
	15
	

	Subtotal:
	
	80
	

	Writing Style, Grammar, APA (20%)
	
	
	

	Grammar and spelling are correct.
	
	10

	

	Submits a 2–3-page informative essay, using logical transitions, and in APA format. 

	
	10
	

	Total Assignment Score:

	100%
	Total Points Possible: 100
	Total Points Earned: 
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Specific Paper Objectives: Address es   the  Assignment Checklist (80%)   and   demonstrat es  analysis and critical thinking   in his/her responses to  the following :    80%    

   Discuss es   consumer demographics and lifestyles  and how these are tied to consumer behavior.  Describes what  a business  must  keep in mind to  better serve their customers .   15   

   Discusses  how   the economic environment  might  affect  his/her chosen retailer ’s  media decisions?   15   

   Describe s   social media trends that might impact  the retailer you chose.   15   

   D escribes   any of the sales promotion tools  the  retailer uses  from the list in  the  textbook (Figure  19 - 9) that  he/she  used  in reviewing the  chosen  retailer’s website.    10   

   Explain s   how the Internet presented an  opportunity or threat to   his/her   chosen retailer.   1 0   

   Discusse s  how  his/her chosen retailer uses  advertising media and provides three examples.     15   

Subtotal:   80   

Writing Style, Grammar, APA (20%)     

G rammar and spelling are correct.   10     

Submits a 2 – 3 - page informative essay , using logical  transitions, and  in APA format.      10   
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